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Things to Know Spectrum
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A full season of live games

Clubs return to 162-game season with more than half of all
adults (56%) interested in MLB.! Almost every national game is
on ESPN, MLBN, TBS & FS1.

Your local team!

Regional sports Networks bring home nearly every (95%) local team
game.? FOX Sports RSN group rebranded to Bally Sports on Opening Day.

Round the bases en Espanol

FOX Deportes carries most FS1/FOX games and ESPN Deportes features Sunday
Night Baseball. Every Postseason game is in Spanish-Language, including the
World Series.? Last year, 519K tuned-in to the World Series on FOXD (+38% YOY).*

Source: (1) AdMall Pro AudienceSCAN, A18+ who are MLB Fans, 2021. (2) Based on last, full 162-game season in 2019. Nielsen NNTV Live
Data Stream; 2Q17-1Q18; Total Day; Sports Events on Ad Cable and Broadcast. (3) Both MLBN games do not have a Spanish-Language
Partner. (4) FOX Sports Press Pass, 10/28/20.




Major League Baseball fans include over half (60%) who respond
to TV ads, whether over-the-air, online, mobile or by tablet.*
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MLB Season

Baseball returns to a full 162-game season!

ESPN’s Yankees-Nationals opener was the most-watched
regular season game on any network since 2011 with 4M
viewers.! Opening Day will feature all 30 teams with a
guadruple header of TOR-NYY, LAD-COL, NYM-WAS and
HOU-OAK on ESPN.

Clubs are not limited to opponents from the same region
(West, Central, East). The Home Run Derby is in Atlanta
with the MLB Draft moving to the same weekend.
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MLB Postseason

Exclusive to cable, leading up to the World Series!

TBS and FS1 coverage returns with ESPN and MLBN also
in the mix. The unusual 2020 expanded Wild Card round
collided with NBA/NHL Playoffs, NFL, College Football,
and Presidential debates, holding its own at an average
of 1.8M viewers across 16 ESPN/ESP2/ABC games.! The
2021 Postseason looks to own October once again.

FOXD World Series viewership had an average of 519K
total viewers, beating the previous year’s by 2%.?
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Reach fans everywhere

Be sure your brand stands out to target sports
fans as they follow the excitement online:

* Highly-targeted, customized online opportunity
* Designed to reach your ideal customers
* Follow fans across NBA, MLB, NFL and CFB

SpeCI.rurcrl Source: Scarborough USA+ 2020 Release 1 Total (Jan19-May20), A18+ who watch NBA, MLB, or MNF/TNF/CFB.
REACH


Presenter
Presentation Notes
It’s no surprise that live sports dominates TV, however sports fans also over-index streaming video and checking sports news/scores online


Your game plan to connect with sports fans

No matter where fans are, our multiscreen solutions offer
more ad opportunities than any other local media outlet.

Sports Fan Ecosystem
‘ Brand your message beyond game day

‘ Reach fans anytime and anywhere

‘ Deliver with more frequency and efficiency

Cable airs 96% of all sports programming?,
while one-fifth of all live sports viewers
watch on digital platforms2.

Source: (1) VAB, “No Days Off”. (2) eMarketer, “In the US, “How Americans are watching Spectrum’

sports”, 7/7/21. Digital platforms include OTT, TV Everywhere, and vMVPDs. REACH®
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